
WNS GLOBAL SERVICES SA  
focuses its Corporate Social 
Investment (CSI) strategy 

on youth development and youth-led 
community transformation initiatives in 
previously disadvantaged schools across 
South Africa. The strategy is currently being 
rolled out across the various locations in 
which WNS South Africa operates, including 
Cape Town, Johannesburg, Durban and  
Port Elizabeth.

Central to the strategy is the SA 
Youth4Change movement, which aims to 
develop the leadership skills of a select 
group of youth through the implementation 
of an upliftment project for their school 
or community. The SA Youth4Change 
movement was piloted in September 2015 
at Westridge High School in Mitchells Plain 
and saw 18 Grade 11 youth successfully 
execute a project to revamp and upgrade 
their school library.

WNS South Africa invested in the project 
by providing the youth with starter capital 
and a group of volunteers from the company 
site to act as mentors. Additional leadership 
development and guidance was provided 
to the youth by Khulisa Social Solutions, a 
non-profit organisation WNS had selected to 
partner with for the initiative. However, the 
youth were ultimately responsible for overall 
project implementation, conceptualising 

and promoting fundraising activities, seeking 
sponsorship, and providing hands-on 
contributions in the form of physical labour 
where needed.

PROJECT TECH BOOK 1 & 2
The group of students from Westridge High 
felt that their school library did not provide 
easy access to computers or the Internet to 
do project research. They identified this as a 
need and decided to revamp the library by 
installing computers and upgrading the look 
of the library to make it more appealing to 
students. With a clear objective in view, the 
youth set out on a mission to bring about a 
lasting change to the lives of their school 
peers of all grades, which they affectionately 
named, Project Tech Book 1 & 2.

MISSION
WNS Cares Foundation (WCF) is a group 
company of WNS and has a mission 
to serve society and create a strong 
foundation for sustainability initiatives 
and corporate social investment by WNS. 
It aims to Educate, Empower and Enrich 
under-privileged children and youth. 
WCF also offers a platform to WNS 
employees and clients to get involved 
through volunteering opportunities and 
thus help make valuable contributions to 
local communities.

WNS SA is linked to WCF and subscribes 
to the same mission and vision.

VISION & AIMS
• Focus on under-privileged 
 children / youth 
• Educate beyond academic
• Empower them to cross the bridge 
 of social and economic divide
• Enrich with real life skills
• Encourage employees / clients to 
 give back to society

A  P R O J E C T  F O R  T H E  Y O U T H ,  B Y  T H E  Y O U T H
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Through upgrading 
our school’s library, 
we feel that we 
can empower our 
youth peers.”

+pulse
SA YOUTH4CHANGE

“



THE REASONS BEHIND 
WNS’ YOUTH-FOCUSED 
CSI STRATEGY

THE SOUTH AFRICAN Schools Act states 
that all children should complete Grade 9 
or attend school up to the end of the year 

in which they turn 15. Factors such as poverty, 
gangsterism, drug abuse and poor schooling 
from a young age make this drop-out rate very 
high. In fact, only 61% of pupils who started 
their schooling in 2004 managed to make it 
to Grade 12 and write their final examination 
in 2015. This significantly decreases the talent 
pool from which a company like WNS SA can 
draw it’s future labour force, especially since 
call centre agents need a minimum education 
requirement of Grade 12. 

According to the Minister of Community 
Safety for the Western Cape, Dan Plato, 
in order to address the gang and school 
drop-out issue greater focus must be 
placed on developing and providing growth 
opportunities for youth. 

This is exactly where WNS SA has decided to 
focus its CSI initiatives and investment with the 
twofold benefit of not only making a difference 
in the lives of youth, but also ensuring a 
continuing talent pool from which to draw.

WNS SA IS ALSO ALIGNED WITH CURRENT 
CSI TRENDS, WHICH INCLUDE:
• Public and private partnership on common 

issues in which corporate institutions fill the 
gaps to effect positive social change.

• Partnering with a social enterprise to deliver 
a specialised and focused service.

• Doing away with once-off engagements 
with charities and moving towards longer-
term relationships.

• Vertical focus: shift from how many people 
benefit to a deep level impact of the 
selected number of people that are reached. 
Quality impact vs. Quantity impact.

• Employee engagement and micro 
volunteerism: move towards strategic 
volunteering. 

• Integrated giving: campaigns / clients give 
towards a fully accountable, responsibly 
managed cause / programme with impact 
measures in place.

IDENTIFIED FOR IMPACT: 
More about Mitchells Plain and 
Westridge High
MITCHELLS PLAIN is located on the Cape 
Flats on the False Bay coast between 
Muizenberg and Khayelitsha. Conceived 
of as a “model township” by the apartheid 
government, it was built during the 1970s to 
provide housing for coloured victims of forced 
removal due to the implementation of the 
Group Areas Act. At an estimated population 

of 290,000 - 305,000 people,  comprising 
a number of sub-sections which reflect the 
diverse class backgrounds of the population, 
it is now known more for violent gangsterism 
and drug addiction (methamphatemine) 
among its youth.

WESTRIDGE SECONDARY SCHOOL is 
concerned with the education of all its 
pupils. It stresses the striving after excellence 
and takes pride in the achievements of 
the talented and exceptional individuals. 
This education taken in the broader sense 
includes an increased responsibility for the 
pupils’ social, moral, spiritual and emotional 
development. It recognises the individuality 
and worth of every child and aims to 
amongst others:
• provide opportunities for each child to grow 

as an individual and realise his/her unique 
potential through the achievement of 
realistic self-set goals

• enrich the lives of its pupils through 
encouraging their participation in the 
schools cultural and sporting programmes

• educate for life in a changing society through 
the development of a social conscience 
and the recognition of the importance and 
dignity of every human being, regardless of 
status, colour, race or religion.

A WORD FROM THE 
STUDENTS OF  
WESTRIDGE HIGH

“1 in 5 school-going youth are on ‘tik’ in the 
Western Cape and we will simply not add 
to the statistics. We have decided to make 
a change that will benefit students in our 
community for years to come.

The reality amongst youth living on the 
Cape Flats is a daily struggle against drugs, 
gangsterism and teenage pregnancy. We 
know that knowledge is power and believe 
that education through having access to 
information can help to combat these 
problems. This is why we were determined 
to upgrade our school library with access to 
computers and the Internet – it opens up a 
world of opportunity for us. We have decided 
not to sit on our hands, but rather use them to 
make our goal a reality. In keeping to our motto, 
‘for the youth, by the youth’, we are confident 
that together we can achieve success.”
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FACE THE FACTS:
The hard realities faced by our 
youth every day

5000   
No. of schoolgirls  in Johannesburg that 
became pregnant in just one school 
calendar year. (REUTERS, 2013)

12 years
The average age of drug dependency in 
SA and dropping. (Peter Jordan, Principal Officer 

of Fedhealth, 2014).

14 years
Children as young as 14 are being arrested 
for gang related murders. Gangs make 
business on areas called the commons 
(the commons are your schools, your 
parks). (The Guardian, 2015)

31
No. schools in the Western Cape that 
have a gang presence. (The Guardian, 2015).

63 
No of gang shootings that took place on 
school premises in one year. (The Guardian, 

2015).

47%
School dropout: % quit school at Grade 
10 (News 24, 2015).

15 000
Schools in South Africa that have no or 
insufficient libraries. (The Action Plan to 2014 / 

Schooling 2025)

For the youth, by 
the youth.”

“

SA YOUTH4CHANGE



EXECUTIVE OVERVIEW

Objectives achieved:

  18 GRADE 11 YOUTHS ACCREDITED IN 
YOUTH LEADERSHIP PROGRAMME
• Leadership and self-management skills
• Self-image, esteem and awareness
• Communication and team building skills
• Stronger problem solving skills
• Social awareness and development skills

  20 CORE WNS VOLUNTEERS 
TRAINED IN MENTORSHIP AND PROJECT 
MANAGEMENT SKILLS
Employees develop key management skills
• Team building opportunities
• Improved employee morale
• Improving  quality of life in areas where 

WNS potentially recruits

  ASSISTED 18 YOUTHS TO IMPLEMENT 1 
DEVELOPMENT PROJECT
• Project management and 

implementation skills
• Communication, team and problem-

solving skills
• Paper work skills (minutes; budgets; 

reports, etc.)
• Accountability; responsibility and other 

social skills
• Documented progress: monitoring, 

evaluation, achievements
• Multiple beneficiaries

  IMPLEMENTED EFFECTIVE 
MANAGEMENT OF ALL RESOURCES 
AND ACTIVITIES USING AN MBO 
(MANAGEMENT BY OBJECTIVES) 
APPROACH
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18

20

475

1000

YOUTH TRAINED

BENEFICIARIES
CORE 

VOLUNTEERS

CORE VOLUNTEER 
HOURS

NUMBER OF PROJECTS

1

WNS Claremont Core Volunteers.

Training of Youth at Westridge High.

We have decided not 
to sit on our hands, 
but rather use them 
to make our goal  
a reality.”

“



SA YOUTH4CHANGE
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PROGRAMME RESULTS

1. Measured youth leadership training 
outcomes and impacts (pre and  
post assessment reports) showcases 

 growth and change.

“I was able to learn so much about how 
businesses operate and all the elements 

 involved in successfully completing a 
 project. I learnt about the importance of 
 budgeting and planning towards a project. 
 I never knew what the role of getting a 
 quote was, until now. Our initial costing was 
 way out and we had to learn how to reduce 
 the cost and set more realistic deliverables. 
 Yes, I am also fluent in corporate speak now.”

“I feel so much more optimistic about my 
future. I did not realise how capable I was, 

 but now I know my strengths. I believe in 
 myself more and feel confident to take on 
 other challenges.” 

“The project has allowed me to grow in my 
personal capacity and become a role model 

 for other learners at my school.”

“I feel more accepted by my peers and less 
judgmental about others.”

“I feel more respected by my teachers – they 
treat me now as more of an adult.”

“I have learned the skills of communication, 
public speaking and team work. It’s the first 

 time that we had to accomplish something 
 important as a group.”

“I have learnt how to ask for help.”

2. Favourable and qualitative feedback 
on impact of WNS core volunteers 
mentoring and coaching of youth 

 – youth reported feeling supported 
 and empowered (listened to and 
 treated like adults).

“The WNS team made us feel welcome 
and rather than take over, they helped and 

 supported us to implement our project. We 
 could not have done this without the 
 Khulisa training and the WNS teamwork 
 and action.”

3. Influence on WNS core volunteers’ 
professional and personal lives 
(skills learnt and changed outlooks 

 especially around leadership, 
 management and communication) 
 as per feedback assessment reports.

“ Participation in this project has changed 
 me a lot. I now appreciate things more, 

 knowing I am blessed to have, where others 
 do not.”

“ A group of people can bring so much 
 change to one person’s life.”

“ You can achieve anything if you have the 
 willpower and put your mind to it.”

“ It changed my entire mindset with regards 
 to the area the youth came from. It does 

 not matter where you live, but what you 
 put in and the direction you choose to go!”

“ I have lots of space for growth and picture 
 myself in this company developing myself 

 and growing in the business and person 
 as a whole – the project has taught me that 
 I need to crawl before I can walk.”

“ Communication and commitment is vital 
 to any project, team and relationship.”

4. Influence on greater audience, 
consisting of teacher and parent/
family involvement.

“ Thanks once again for the wonderful 
 opportunity WNS is affording our kids. 

 It’s been awesome to see the project in the 
 making. Totally amazed at your awesome 
 team. Please thank them on our behalf.”

- Westridge High Teacher.

5. The importance of teamwork 
recognised amongst all stakeholders 
involved.

“ We now have a much deeper appreciation 
 for others and how important it is to  

 work together.”

“ I have never worked so hard in my life. 
 Painting is hard work but our team really 

 pulled together.”

Westridge Youth at WNS Claremont 
for a project planning session.
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SUMMARY OF FINDINGS 
FROM KHULISA SOCIAL 
SOLUTIONS

IT IS VERY encouraging that 100% of the 
youth were happy that they had joined the 
programme, had a positive experience, 

and all said they would do it again with no 
reservations.

The partnership between Khulisa and 
WNS seems to have provided a good balance 
of support for the youth. All generally agreed 
that without the Khulisa training they could 
not have worked as a team. Moreover WNS 
assistance was said to have made it possible 
to finalize and implement the plans made 
during training.

The collaboration between students 
and the WNS team was experienced as 
empowering and has contributed to an 
increased confidence and belief in one’s 
capacity.

In terms of skills and capacity gains and 
impact the following were rated and appear 
in descending order:

1. Public speaking and communication

 
90%

   

2. Teamwork

 
81%

  

3. Improved interpersonal skills

 
45%

 

4. Entrepreneurial thinking

 
18%

5. Solving problems

 
10%

Though the project has challenged each 
of them personally, they were genuinely 
surprised about their own capabilities, more 
specifically the realisation that they can do 
whatever they put their mind to. 

There were three specific obstacles 
the youth mentioned that they had to be 
overcome, which in turn contributed to their 
growth as individuals.

Teamwork: Everyone said they had learned 
to work as a team. It was the first time 
the youth had to accomplish something 
important as a group. The conflict and 
insecurities about one’s contribution had 
forced them to learn to listen, appreciate 
different views and contributions, as well as 
stand their own ground. 

‘I had never thought I could get close to 
some of the individuals in the group but I did.’ 

‘At school we come from different 
categories: the jockeys, the nerds and so on, 
and those categories don’t mix. During this 
project, the categories disappeared.’

Growth through trauma: Having focused on 
self-esteem issues and emotional wellbeing, 
the Khulisa training created a space for the 
youth to be vulnerable. They not only had 
to face their fears and difficult emotions or 
experiences, but also had to do it in front of 
others. This seemed to have a therapeutic 
effect on the youth, who said that through 
this process they could connect with their 
strengths and find resources to help them in 
their personal problems. 

It was interesting that it was through this 
‘dropping of ones guard’ and ‘roles that they 
usually play’, and becoming vulnerable, that 
helped them become a stronger team. This 
sharing and expression of vulnerability was 
respected by all present.

Rejection: Three youth mentioned how 
difficult it had been to ask for resources 
and be rejected by those approached. 
Encouragingly they all said they found the 
strength to approach others if something did 
not work.

WNS – KHULISA
The Khulisa training and WNS teamwork and 
action, seemed to complement each other 
well. All interviewed said they would not have 
been able to achieve what they had without 
either of the partners, WNS and Khulisa. 

Mentoring was seen as a success. The 
learners all shared the experience that WNS 
had been very positive and empowering. 

Khulisa Social Solutions, an international non-profit organisation, works with a variety 
of role-players including governments, foundations, NGOs and businesses to maximise 
initiatives and processes that transform fragile and vulnerable communities. Their proven, 
award-winning programmes provide the intellectual, moral and emotional development 
that is absent in the lives of many and result in reinvented individuals becoming part of a 
‘pay-it-forward’ social enterprise or community development initiative.

Khulisa Trainers: Brian, Chesly & Jesse.

The partnership 
between Khulisa and 
WNS provided a good 
balance of support 
for the youth.”

“



Generally they had been scared if they would 
be listened to or whether they would be 
‘seen as stupid’. The WNS team made them 
feel welcome and rather than taking over the 
process, facilitated and supported the youth 
to implement the project.

CONCLUSION
It is clear that the project afforded the youth 
a positive space to learn both soft and hard 
skills as well as test their abilities. Even in 
such a short time, the project seemed to 
have been able to tap into the dormant 
potential of these youth and each of them 
experienced the project as affirming and 
extremely meaningful for them. 

The project challenged the youth in many 
ways that they had not been challenged 
before. Yet it had helped them become more 
resilient, more confident about their skills 
and futures. The exposure to the corporate 
world had shown them that work could be 
exciting and creative, not dull and boring as 
one interviewee said. They seem to all now be 
thinking more about their careers.

All mentioned that they now had a deeper 
appreciation for others and how important 
it is to work together. Most felt they had 
become better listeners and less immature in 
relation to others. A comment said by a few 
was they could now show vulnerability, and 
that it is ok to ask for help.

Based on these interviews, the project 
has had a very positive impact on the youth 
and changed their thinking and even some 
aspects of their behavior.
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SA YOUTH4CHANGE

KEY HIGHLIGHT 1

Connections / relationships

• Training experience for both youth and 
core volunteers

• Team builds / project planning sessions 
and connections developed

KEY HIGHLIGHT 2
Fundraising initiatives

• Joint youth/WNS volunteer car wash 
raised over R3 000

• Picnic hamper raffle raised a further  
R1 500+

• nPower sponsorship of R10 903 for 6 
platinum desks

• 12 computers donated by WNS
• Cake bake by 1 youth raised R140
• Selling of library cabinet raised R1 200

Project planning 
sessions were 
held at both 
WNS offices and 
Westridge  
High School.

The project seemed 
to have been able to 
tap into the dormant 
potential of these 
youth and each of 
them experienced the 
project as affirming 
and extremely 
meaningful for them.”

“



KEY HIGHLIGHT 4
Media coverage

• Radio interview with youth on Smile 
FM, Bush Radio and Voice of the Cape 

• Newspaper coverage in Plainsman and 
People’s Post

KEY HIGHLIGHT 3
Networking opportunities

• nPower visits Westridge
• Subsequent speed dating 

with the youth,  
as well as video recording
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ISSUE 1

The car wash fundraiser 
in full swing.

Always make time 
for a selfie.

What’s On
Car wash
There will be a car wash at Westridge High School on Saturday November 21, from 8am to noon. A wash, dry and vacuum will cost R40. Boerewors rolls will be on sale for R15. There will also be live music. All proceeds will go towards the upgrading of the school library. Call 076 597 0596 or 084 224 7498 for details.

Plainsman newspaper  - 18 November 2015

Youth radio interview 
with Voice of the Cape.

nPower visits Westridge High.
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Project 
stages

The additional room acquired 
before it became Tech Book 2.

Decisions, decisions: choosing 
wall colours for the rooms.

THE STRIP DOWN AND PAINTING BEGINS

PRE-PROJECT STAGE

Painting 
Tech Book 1.

Fun and 
games in 

Tech Book 1.

Tech Book 2: 
Before.

Green with envy: 
painting Tech Book 2.

The Westridge library before.
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THE END RESULT

Tech Book 2.

Tech Book 1.



SA YOUTH4CHANGE
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NEWS PlainsmanWednesday December 16  20154

Take control of your world
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Twinsaver 
• Single ply • 48s

Simba
• Large • 125g

Lays
• Large • 125g

Twizza
• 6 x 2Liter

Simba/Lays
• Single fl avours • 48x36g

formerly 

Allied Cash & Carry

Stockist of Chips, Chocolates and much more...

Prices valid while stocks last. Pictures for illustration purposes only and may vary. 
We reserve the right to Limit quantities. All prices include VAT. 

R13500

R850

R16800

Niknaks 

• Bailers 
• 50x22g

R2899

R1050

R4680
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E&O.E.

Prices Available at Distribution Center & Main Store Flat Road Rylands,
9B Carrick Crescent, Athlone Industria Opposite, Excellent Meat Market takeaways

Prices valid from 16th - 20th December 2015

FOUZIA VAN DER FORT

A
bout 20 Westridge High School
pupils have been empowered to
take the lead and be part of

change by participating in the
“Towards Tomorrow” leadership pro-
gramme.

They are hard at work this school
holiday painting and extending their
school library service, as part of a
legacy they wish to leave at their alma
mater.

The objective of the programme,
sponsored by WNS Global Services SA,
a business process outsourcing com-

pany, and presented by Khulisa Social
Solutions, a non-profit company that
works with vulnerable members of the
community to empower them to
improve their lives, is for the youth to
plan and implement a project to uplift
their community. In turn their partic-
ipation will also help them develop
and hone their leadership skills.

The volunteering Grade 11 pupils
have completed the theory in leader-
ship training, fundraising, and project
management and presentation skills to
implement a project.

The Plainsman caught up with
Grade 11 pupil Sami-ley Wheatley,

■ Shakier
Samsodien
and Carlo
Bam paint
their
extended
school library.

from Westridge, who said it was
tough in the beginning to work
with a group of peers, who did
not know each other, with each
one thinking they were better
than the other.

However, they got to know
each other and learned to listen,
guide and support each other,
working towards a common goal. 

“Our library is too small and
we wanted to work on a project,
not just for us but for the gener-
ation to come,” she said.

Although WNS gave them
start-up capital, the pupils having
learned the skills, have had to
raise funds and see the project
through.

They hosted a car wash on Sat-
urday November 21, sold boere-
wors rolls and had a jumping cas-
tle for the younger children to
raise funds.

Another pupil, Shakier Samso-
dien said: “We wanted to leave
something behind – a legacy. A
lot of people cannot read and the
library is the best pace for people
to learn,” he said.

They are revamping another
classroom, which will be filled
with books and computers to up-
skill fellow pupils.

Megan Lee Meredith, WNS
Global Services SA, corporate
social investment manager, said
Grade 11 pupils were specifically
targeted to train them ahead of
leaving school in matric and be
able to cope with leadership
roles. 

On completion of the project,
pupils would have demonstrated
increased self-awareness, self-
management skills, self esteem
and image, leadership skills, the
ability to effectively work in a
team, communication skills,
stronger problem-solving skills,
an appreciation for the impor-
tance of accurate paperwork
(administration); and improve
their grade results and opportu-
nities post matric.

Pupil Shamiela Abrahams said
it has been a journey of discovery
and fascinating to see the group
evolve from being individuals to
working as a team.

■ Grade 11 pupil Shamiela
Abrahams marks the no-paint
zones with masking tape.

PICTURES:FOUZIA VAN DER FORT

Paving the way towards a better tomorrow

■ Left: pictured
at the back, left,
Megan Lee
Meredith,WNS
Global Services
SA corporate
social
investment
manager, with
Westridge High
School Grade
11 pupils.

To infinity and beyond: Tech Book 1 
will help hundreds of learners.

Ms. Adams, School librarian.

Education is the most powerful weapon 
which you can use to change the world.”

- Nelson Mandela

“



RECOGNITIONS
Project Tech Book 1 & 2 could not 
have been accomplished without 
the help of the following people:

 
WNS Management Team

Westridge High School:
Mrs. Vergotine (school principal); Mrs. Nelson 
(Grade 11 teacher); Ms. Adams (school 
librarian), Mr. Magaar.

Khulisa Social Solutions:
Jesse Laitinen
Chesly Cloete
Brian Chikono

Westridge youth: 
Priscilla Muller
Kaylin Pick
Robin Petersen
Sami-Ley Wheatley
Tristan Johnson
Shamiela Abrahams
Mymoena Achmat
Shakier Samsodien
Lauren Sherry
Khanyisa Rawu
Jared Carr
Keziah van Oordt
Manfred Marinus
Carlo Bam
Sergio Adams
Shalon Wilson
Nadeemah Phillips
Ruben Martheze

WNS Claremont core volunteers: 
Mellisa Thomas | Elizabeth Botha | Fatima 
Samsodien | Jade Hefele | Nastasha Cordom 
| Mymoena Behardien | Kim Koopman | 
Maryke Coetzee | Nikita Arendse | Natasha 
Minnaar | Melissa Frans | Kim Brown | Pumlani 
Booi | Darryn Poole | Robin Arries | Rudi Cube 
| Braden Holland | Ayanda Gocini | Garth 
Cuttings
 
WNS car wash supporters: 
Morgan Thomas | Rameez Ismail | Liezel 
Jagger | Ziyaad Parker | Clint Roberts | Razaan 
Joseph | Lauren Layman | Tasha Minnaar | 
Kim Koopman | Yaasten Bardien |Labeeqah 
Mousa | Melissa Frans |Chantel Christian 
| Zaicia Lapperts | Aneeqah Magerman | 
Nadia Murat | Mischke Minnies | Donavon 
Pienaar | Karimah Davids | Emile Fourie 
| Maryke Coetzee | Ameer Abbas | Nikha 
Arendse | Heather Driver | Fodwa Abrahams 
| Amien Abrahams |Ziyaad Manaan |Robin 
Roskruger |Marimm Amien | AA-ieshah Khan 
| Cheslyn Aploon | Lameez Keraan | Fatiema 
Samsodien | Uthmaan | Pamela Roman | 
Fatima Petersen | Akifah Williams | Londi 
Masgrave | Clemence Damonzi | Raeesa Zain 
| Nadeem Bedford
 
The parents of the Westridge youth 
who supported the fundraiser and more 
importantly their children, allowing them to 
participated in the project. A special thank 
you to Mr. Marinus for his help with the 
renovations. 
 
WNS raffle ticket supporters (Bellville & 
Century City): 
Shanine Willemse | Chesree Koopman | Shifaa 
Prins | Shawn | Nadia Israel | Tamzin Jansen | 
Lenecia Fredricks | Luvo | Taran Beukes | Dion 
Govender | Ronelle | Audrey Roberts | Dale 
Barrows | Mellisa Thomas | Kate Roberts | 
Lisal Poggenpoel | Huibrie Basson | Monique 
September | Mandy Teetan | Zameer Parker 
| Rihan van Wyk | Ashkay Kamath | Bhaskar 
Jha | Om Singh | Tina Kleyn | Thabo Modiehe | 
Kelly Miller | Melanie Block | S’lene Papolillo | 

Moyra Poultney | Patricia Prins | Denver Ross 
| Nicholai de Wet | Warren Williams | Tammy 
Kruse | Charlie Hinde | Karen van der Merwe | 
Gill Howieson | Sofia Alves | Athina Sordien | 
Rukieya Mohammed | Lucinda Mentz | Steve 
Holdsworth | Roxanne Davids | Leon van 
Wyk | Quin Lawson | Sharlene van Pallander 
| Evan Gilbert | Janis Aranes | Lisa Sharland | 
Taryn Weldon
 
WNS Support Services: 
Sharlene van Pallander | Evan Gilbert | Janis 
Aranes | Lisa Sharland | Taryn Weldon | Quin 
Lawson | Kate Roberts

nPower: 
Rachel Vincent | Jason Scagell | Chris Lloyd | 
Lee Mogridge | Gill Howieson | Jarrud van der 
Merwe

Media: 
Plainsman (Fouzia van der Fort) | Jasmina 
Petersen / Shafick Sedick (Voice of the cape 
radio) | Maxine Greeff (Smile Fm)  ■

No act of 
kindness, no 
matter how small, 
is ever wasted.”

- Aesop

“
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